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Relentless dedication of healthcare
professionals, researchers, poli-
cymakers and communities

worldwide in the ongoing battle against
malaria must be commended.  Govt
reaffirms its resolute determination and
collaborative spirit in combating malar-
ia, inching closer towards the shared
goal of a malaria-free India. Luckily,
with the right medical equipment and
precautionary measures, the disease is
highly treatable and preventable. India
is a consistent driving force in the fight
against malaria. For India, meeting its
2030 malaria-free goal will not be easy,
but like India’s success eliminating polio
and smallpox, India can succeed. To do
this, India must mobilize the political
will to end malaria and expand proven
models to further drive down malaria
cases across the country. Remarkable
leadership, innovation, and investments
have made possible the progress-to-date
in the global fight to reduce suffering
and deaths from malaria, and will be
even more critical as we work to end the
disease. World Malaria Day is observed
every year on April 25 with the aim of
spreading awareness about malaria dis-
ease. The day also aims to raise aware-
ness about diseases and their prevention
in the world. Malaria is a potentially life-
threatening infectious disease. Malaria
significantly impacts people, causing a
range of health problems from mild ill-
ness to death, this severe disease is caus-
ing death in numerous developing coun-
tries. World Malaria Day 2025 reminds
people of the challenges associated with
this disease and the efforts made to
eliminate it. This year, the theme of
World Malaria Day is "Malaria Ends
with Us: Reinvest, Reimagine, Reignite."
This year's theme aims to motivate peo-
ple to invest more and stay committed to
fighting malaria. World Malaria Day is
observed to highlight the need for con-
tinued investment and sustained politi-
cal commitment to malaria prevention
and control. However, malaria cases are
on the rise in many of the highest bur-
den countries for the first time in over a
decade, signaling the need to intensify
efforts, increase funding to accelerate
the development and delivery of existing
and new life-saving tools, and identify
greater efficiencies through increased
and more strategic use of data.
Newspapers, websites, and magazines,
as well as television and radio stations,
may use World Malaria Day as the
chance to promote or publicize aware-
ness campaigns about malaria. Malaria
is a life-threatening disease caused by
parasites that are transmitted to people
through the bites of infected mosqui-
toes. About half of the worlds’ popula-
tion is at risk of malaria, particularly
those in lower-income countries.

Ensure world free
from Malaria

For decades, the US
won hearts and
minds not with tanks
or fighter jets, but
with scholarships,
foreign aid, immigra-
tion opportunities,
and cultural
exchange. But
Donald Trump has
upended the soul of
America

Soft power is the ability
to get what you want
through attraction rather
than coercion or payment
— Joseph Nye.

In diplomacy, not every
war is fought with guns,
and not every ally is won
with treaties. Some of the
most lasting alliances,
perceptions, and influ-
ences are built in class-
rooms, libraries, hospi-
tals, and open-minded
immigration desks. For
decades, America culti-
vated a compelling global
image not just through its
military might but
through an unparalleled
soft power apparatus —
university scholarships,
fellowships like
Fulbright, technological
partnerships, and stu-
dent exchange pro-
grammes. But under
Trump’s leadership, this
carefully crafted image
took a sharp U-turn. His
decisions to defund Ivy
League institutions,

restrict prestigious fel-
lowships, cut down on
foreign aid, and slam
doors on immigrants
have not just changed
policies — they’ve dented
America’s soul in the eyes
of the world.

From the end of World
War II to the close of the
20th century, the US bal-
anced hard power with
soft persuasion.

After Pearl Harbour
and the end of the
Monroe Doctrine’s
inward-looking policy,
America stepped deci-
sively into the global the-
atre. Initially, it flexed its
military muscle — from
Hiroshima to the Cold
War nuclear stand-offs —
but soon realised that
tanks and warships
couldn’t alone win hearts.
The next American inva-
sion came with books,
food aid, hospital care,
and university scholar-
ships. PL-480 food assis-
tance, USAID, cultural
exchanges, NASA tie-ups,
and the brain-drain corri-
dor became tools of soft
power that made America
an aspirational ideal,
especially for the Global
South.

But Trump’s reign of
ultra-nationalism, ultra-
capitalism, and ultra-
conservatism diluted this
global goodwill. His
administration’s decision
to roll back funding to
elite educational institu-
tions — many of which
had been incubators of
international leadership
and liberal thought —
sent shockwaves through
academic diplomacy.
Places like Harvard, MIT,

and Stanford weren’t just
American educational
brands; they were world
laboratories of innova-
tion, cross-cultural dia-
logue, and diplomacy by
proxy. For many young
minds across Africa, Asia,
and Latin America, get-
ting into an Ivy League
school was akin to getting
a golden ticket — not just
to education, but to
enlightenment.

When Trump ques-
tioned the utility of such
universities and threat-
ened to cut their funds,
he wasn’t just aiming at
liberal professors or elite
academia; he was hack-
ing away at the roots of
America’s global intellec-
tual tree. The Fulbright
Programme, which since
1946 had created a global
network of US-educated
thinkers, diplomats,
artists, and professionals,
saw restrictions and stag-
nation under Trump’s
regime. This wasn’t just
about budget lines; it was
about breaking bridges
that had taken decades to
build.

The shift wasn’t limited
to academia. Trump’s
“America First” translat-
ed into America alone.
US foreign aid took a hit,
including humanitarian
and development assis-
tance that had long been
a lever of influence in
fragile regions. Aid wasn’t
just charity — it was strat-
egy. Whether it was
reconstructing post-war
Europe via the Marshall
Plan, aiding countries
during natural disasters,
or investing in public
health abroad, American

dollars often bought
American goodwill.
Cutting this lifeline left a
vacuum often filled by
rival powers, notably
China.

Perhaps the most dam-
aging was the policy on
immigration and visas.
By clamping down on H1-
B visas, Trump stifled the
inflow of skilled profes-
sionals — especially from
India. This move hurt not
only the American tech
industry but also tar-
nished its reputation as a
land that rewards merit.
India, a nation that sent
scores of doctors, engi-
neers, and nurses to serve
in the US found itself at
the receiving end of arbi-
trary bans and changing
visa goalposts. Indian
nurses in particular,
known globally for their
compassion and profes-
sionalism, were once the
unsung heroes of the
American healthcare sys-
tem. They became unin-
tended victims of a policy
that seemed more guided
by xenophobic rhetoric
than economic sense.

It’s ironic. America
gained its comparative
cost advantage and global
dominance in various
sectors precisely because
it welcomed the world’s
best minds. The openness
to foreign students and
workers was not just
humanitarian — it was
deeply pragmatic. When
America opened its
doors, it got the world’s
top scientists, engineers,
teachers, and healthcare
professionals. This influx
didn’t just boost the
economy; it exported

American values when
these individuals
returned home as brand
ambassadors of the
American dream.
Trump’s decision to erect
barriers where bridges
once stood was not just
bad economics — it was
terrible diplomacy.

Soft power, unlike hard
power, does not rely on
fear, force, or finance
alone. It thrives on
attraction. A country that
welcomes, educates, and
employs foreigners
becomes a hub of admira-
tion. The world’s image of
America, diverse, demo-
cratic, and dynamic —
was always more power-
ful than any military
base. That image is crack-
ing under the weight of
Trump’s authoritarian
tendencies wrapped in an
elected regime. The glob-
al message is clear: this is
not the America we used
to know.

The consequences are
already visible.
International student
applications to American
universities have
dropped. Countries that
once looked to America
for inspiration are now
turning elsewhere.
China’s Confucius
Institutes, European
Union scholarships, and
India’s neighbourhood
outreach are stepping
into the vacuum left by
the US. And this matters.
In a world of multipolar
influence, losing moral
and cultural leadership is
as fatal as losing a war.
The tragedy of Trump’s
approach is that it reverts
America to a pre-globali-

sation, fortress-like
nation. This stands in
sharp contrast to the
post-Pearl Harbour
awakening that pushed
America into internation-
alism. Back then, it
learned that isolationism
was not just impractical
but dangerous. Trump’s
policies drag the country
back into an atmosphere
of division — racially,
religiously, and ideologi-
cally. His emphasis on
Christian identity, his
anti-immigration pos-
ture, and his trade pro-
tectionism all add up to
an authoritarian flavour,
coated in electoral legiti-
macy.

When nations drift
towards ultra-national-
ism and away from global
collaboration, they don’t
just lose allies — they lose
identity. The America
that helped rebuild Japan
and Germany, which wel-
comed Einstein and later
Sundar Pichai, is being
replaced by an America
that shuts doors, silences
debate, and shuns differ-
ence. In the end, Trump’s
war is not just on liberals
or foreigners or aid budg-
ets. It’s a war on
America’s most valuable
diplomatic currency — its
image. And once that
image is broken, no
amount of tanks or tariffs
can fix it.

(The author is
Professor, Centre for
South Asian Studies,

School of
International Studies

and Social Sciences,
Pondicherry Central

University, India.
Views are personal)
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Soft power in retreat

WAVES weaves
together story-
telling, technology
and international
cooperation to
reshape the global
media and enter-
tainment. This sum-
mit marks a decisive
leap into a future
where India leads
with innovation,
cultural capital and
strategic foresight

Come May 1st, India
has truly arrived with
the WAVES
Entertainment Summit
being held in Mumbai
from 1st to 4th of May
2025. The summit
echoes the vision envis-
aged in 2019 by PM
Modi in his speech at
the inauguration of the
National Museum of
Indian Cinema; high-
lighting Indian cinema
as a powerful medium
of global outreach and
soft power, calling it a
“silent force” that
shapes global percep-
tions and connects cul-
tures. He emphasised
cinema’s potential to
promote film tourism,
inviting international
filmmakers to explore
India’s diverse land-
scapes. The design of
WAVES is an unusual
convergence of like-
mindedness of M&E
stakeholders; individu-
als or institutions that
think alike in carving
out a landscape that will
be suited for the global
fraternity responsible
for creating content and
its consumption. 

WAVES 2025 brings a
bold new phase of soft
power diplomacy,
focusing on transforma-

tive and technology-
driven partnerships.
Innovation in this seg-
ment is bound to create
a new buzz for foreign
policy tie-ups, carried
forward on the wings of
emerging tools such as
Artificial Intelligence
(AI), Virtual Reality
(VR), and immersive
content ecosystems.
The diverse participa-
tion at WAVES will
open unprecedented
avenues for multilateral
cooperation and dia-
logue across critical
areas of knowledge
sharing, media engage-
ment, storytelling
ecosystems, and digital
co-productions. It pro-
vides India with an
unparalleled opportuni-
ty to assert global lead-
ership in the creative
domain; by fusing its
creativity quotient,
strategic foresight, and
cultural capital into a
soft power matrix that
fosters goodwill and
purposeful internation-
al collaboration.

At the heart of
WAVES 2025 lies its
evocative tagline:
“Connecting Creators,
Connecting Countries”,
a bold declaration of
India’s intent to reposi-
tion itself as a global
M&E powerhouse. As a
summit that seeks to
reimagine communica-
tion diplomacy, one of
its most awaited out-
comes is the WAVES
Declaration, a visionary
charter that could
reshape the media dis-
course globally.

Rarely has a platform
attempted to knit
together creativity,
business, leadership,
and soft power into a
cohesive global identity.
But WAVES seeks to do
just that, with a Global
Media Dialogue, a dec-
laration of shared val-
ues, and a structured
roadmap for the M&E
industry that reflects
the ethos of a border-
less, tech-enabled, cre-

atively interconnected
world. The declaration
will place communica-
tion-clear, coherent,
and collaborative-at the
centre of a new global
information order,
founded on equity,
access, equality, and
participation.

WAVES has quietly
but effectively given a
new meaning to soft
power diplomacy
wherein all constituents
that create charisma
associated with knowl-
edge sharing and story-
telling play a critical role
in bilateral or multilat-
eral cooperation. It
would be appropriate to
mention that diplomacy
will adorn new wings of
change based on cre-
ativity, innovation and
the spirit of collabora-
tion. WAVES will truly
be the “Mahakumbh” of
ideas, opportunities,
experiences and knowl-
edge sharing.

The philosophical
underpinning of
WAVES 2025 can be
distilled into the 7 Cs of
C o m m u n i c a t i o n :
Clarity, Conciseness,
C o n c r e t e n e s s ,
Correctness, Coherence,
Completeness, and
Courtesy. These seven
pillars not only ensure
effective storytelling but
serve as diplomatic
principles guiding
cross-border media col-
laboration. They offer a
timeless framework as
we enter an era where
communication is the
new currency of power,
diplomacy, and devel-
opment.

With narratives shap-
ing geopolitics, trade,
and international per-
ception, there is a press-
ing need for a Global
Media Charter, a bind-
ing commitment from
nations to protect free-
dom of creative expres-
sion, foster diverse sto-
rytelling, and ensure
ethical media practices.
WAVES 2025 can be
the birthplace of this

transformative shift. In
a world increasingly
governed by digital
influence and algorith-
mic reach, a unified dec-
laration will help navi-
gate the ethical dilem-
mas of deepfakes, infor-
mation disorder, and
cultural homogenisa-
tion. It’s not just about
content anymore; it’s
about cultural continu-
ity, technological
responsibility, and glob-
al unity through cre-
ative collaboration.

WAVES isn’t just
about short-term buzz,
it’s about building
something lasting. It
understands that media
and entertainment
(M&E) isn’t a quick fix
but a long-term strate-
gic play. At its heart is a
clear goal: to make
India the global content
hub and a net exporter
of stories. With its rich
cultural diversity and
languages, India has all
the ingredients to build
a strong intellectual
property base that res-
onates worldwide.

The summit also aims
to increase India’s glob-
al market share in
media, attract major
investments, and
encourage co-produc-
tion between Indian
and international play-
ers. By bringing togeth-
er creators, investors,
and policymakers,
WAVES offers a shared
space to build partner-
ships and grow ideas.
Platforms like
WaveXcelerator and
WAVES Bazaar will
help startups and inno-
vators scale up and plug
into global markets.

WAVES 2025 is
designed to be a com-
plete experience. The
Global Media Dialogue
brings together minis-
ters and top policymak-
ers from around the
world to exchange
ideas. The Thought
Leaders Track will host
key sessions exploring
future trends and chal-

lenges in media.
In the Exhibition

Zone, companies will
showcase the latest in
gaming, animation, VR,
and AI. The WAVES
Bazaar will act as a
meeting ground for
buyers and sellers to
find the right collabora-
tors. WaveXcelerator
will give startups a
chance to pitch live and
attract investors.

The Bharat Pavilion
will spotlight India’s
storytelling journey;
from folk tales to futur-
istic formats. The
CreatoSphere will fea-
ture masterclasses, cre-
ators’ meet-ups, and the
grand finale of the
Create in India
Challenge. And finally, a
series of cultural per-
formances will bring
together talent from
across the globe, blend-
ing tradition with inno-
vation.

WAVES is expected to
drive real outcomes,
from new content part-
nerships and global
investments to job cre-
ation and policy sup-
port. It will help posi-
tion India as a creative
and tech-savvy media
partner for the world.
With cutting-edge tech
on display, including AI
tools and immersive
experiences, the sum-
mit will also show how
India is shaping the
future of media.

By promoting co-pro-
ductions, content
exchanges, and new dis-
tribution deals, WAVES
could help Indian sto-
ries travel further. It
also gives international
stakeholders a chance
to build real connec-
tions with Indian cre-
ators-paving the way for
shared growth and
innovation. Most
importantly, it sets the
stage for India to lead
the way in global media
diplomacy.

The timing couldn’t be
better. According to the
EY-FICCI 2025 M&E

Report, India’s media
sector grew to INR 2.5
trillion in 2024 and is
expected to touch INR
2.7 trillion in 2025.

Digital media now
makes up 32% of total
revenue, with digital ads
growing fast. OTT plat-
forms grew by 18%,
driven by regional sto-
ries finding global fans.
The report projects that
the sector will hit INR
3.1 trillion by 2027,
powered by gaming,
animation, and immer-
sive tech. WAVES gives
these numbers real
meaning, by turning
data into action, part-
nerships into policy,
and content into soft
power. It’s where the
industry meets diplo-
macy and the future is
co-created.

India is no longer on
the sidelines of the glob-
al media conversation,
it is setting the agenda.
With WAVES 2025,
India is articulating a
bold creative vision for
the world: one that
transcends platforms,
breaks silos, and builds
coalitions of creators.
WAVES 2025 isn’t just
another summit, it is a
cultural declaration, a
geopolitical realign-
ment of media narra-
tives, and a commit-
ment to connect not just
creators, but countries,
cultures, and communi-
ties.

By placing communi-
cation at the heart of
global partnerships,
WAVES brings together
not only markets but
also minds and mean-
ings. The world is
watching, and India is
ready to lead.

(The writer is for-
mer Civil Servant,
writes on Cinema

and Strategic
Communication.

Views are personal.
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WAVES 2025: Redefining global media diplomacy
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